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Fueling Your Brand’s
Growth with Strategic
Insights and Unmatched

Reach

Food & Beverage Business Magazine is rapidly
becoming the go-to B2B platform for industry
professionals seeking timely insights, emerging
trends, and valuable resources. With a powerful
combination of a robust digital presence and

a high-quality print magazine, we offer an
unparalleled opportunity for brands to expand their
reach and cultivate meaningful connections.

Amplifying Your Brand Voice

Our platform has experienced extraordinary growth
over the past year, as evidenced by our latest
Google Analytics (GA4) verified data. Monthly
pageviews consistently exceed 240,000, while our
newsletter reaches over 18,000 highly engaged

subscribers and continues to grow month by month.

This impressive reach connects your brand with key
decision-makers and influencers actively seeking
the latest solutions in the food and beverage
industry.

Position Yourself at the Forefront:
Cultivating Growth Opportunities

By partnering with Food & Beverage Business,
you place your brand at the center of a dynamic
and influential community. Our audience includes
industry leaders, innovators, and professionals

eager to discover new products, services, and
trends. This prime access translates into valuable
growth opportunities and impactful brand
awareness that drives meaningful engagement and
conversions.

Insights That Drive Informed Decisions
More than just visibility, we offer curated, expert-
driven content that delivers actionable insights on
the trends and challenges shaping the industry. Our
editorial team works tirelessly to provide in-depth
analysis and data-driven advice, ensuring that your
brand is featured in content that matters. When you
collaborate with us, you gain access to a knowledge
base that empowers your company to make
informed decisions and maintain a competitive
edge.

More Than Just a Magazine: A
Comprehensive Platform

Our platform extends far beyond the pages of our
print magazine. We leverage the power of digital
through our website and targeted email campaigns,
creating a comprehensive multimedia presence.
Each digital issue garners around 8,000 readers,
with the website's featured articles and advertising
options achieving substantial visibility. Header ads
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week period, while sidebar placements achieved almost
190,000 views in the same timeframe.

With over 240,000+ monthly pageviews and GA4-verified
statistics, we provide transparency and confidence in

our audience metrics—something not all publications
can offer. Our featured articles benefit from enhanced
publicity through our weekly newsletter, delivering
sustained visibility and engagement for your brand
throughout the year.
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Google Analuytics statistics for 15 September - 2024-2025

Join the Industry’s Leading Community:
Partner with Food & Beverage Business
Food & Beverage Business is more than just a media
outlet—it's a vibrant community of professionals and
innovators shaping the future of the food and beverage
industry. By partnering with us, you gain access to a
diverse network of companies ranging from emerging
start-ups to established global conglomerates. Whether
your objective is brand exposure, lead generation, or
strategic partnerships, we provide the ideal platform to

achieve your goals.

Our unigue combination of print and digital media
ensures that your brand’'s message resonates with

the right audience, at the right time, and through the

right channels. The printed magazine is predominantly
distributed at UK trade shows, while the digital version
reaches thousands of readers worldwide. Our flexible
advertising options—including long-term featured articles
and prominent ad placements—provide enduring value
and continuous engagement.



Forward Features

Each month we explore a sector of the food
and beverge industry with key insight to the
biggest issues facing the global food and
beverage industry. Encompassing researched
editorial with expert opinion, comment, and
insight from leaders, our approach continues to
resonate with professionals and insiders.

January

Facilities Management
Engineering
Automation Al

Sorting & Weighing

February

Loading Bays & Doors
Containers & Pallets
Microbiology & Testing
Clean Air Solutions

March

Ready Meals

Labelling, Coding & Marking
Sieves & Separators
Flavouring & Colouring
Pumps & Fluids

April

Meat, Poultry & Seafood
Ingredients

Packaging Materials and Design
Gears & Drives
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May

Beverages

Supply Chain

Caps & Closures
Slicing, Dicing & Cutting

June

Cleaning & Maintenance
Frozen & Chilled Foods
Sustainable Packaging
Warehousing & Distribution
Flow Measurement & Control

July

Temperature Control

Snack Foods

Health, Safety & Hygiene
Engineering & Components

August

Processing

Cold Storage
Software & Hardware
Pouch Packaging



September
Dairy Industry
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Materials Handling PR[‘ ESS\NB

Machinery &
Equipment

Dust Control

Vision, Inspection &
Detection

October
Environmental .
Transport & Logistics
Mixing & Blending
Fruit & Vegetables

November
Depositors & Filling
Food Service
Soups & Sauces .
Process, Control & Automation

December |
Bakery & Confectionery
Traceability |

[ kaging
End of Line Pac
Recycling & Waste Management
Conveying

TIES

.

anada’s position in globa foo trade is under jn

creasing Since 2000, agri-foog €XPort volumes to corridor risk. The April 2025 selected European nations ore
Serutiny. In 2024, the country €xported approximately cp the US have more thap quadrupled, with merchandise trade report from, becoming more significan destinations
1020 billion in agricyltyre, agri-food, and seafooq key Canadian products sych as canola Statistics Canada revealeq 5 10.8% for Canadian goods, The United
Products, teinforcing it pogition as the ninth largest Ol processed meats, frozen Potatoes, decline in exports compareg to March, Kingdom, in particutar, s 5 focus for
ExPorter globally. This marks 5 notable increase from the 55 total bakery goods, and ogher value-added While imports fell by 350, resultingin growth. Total trade in goods ang
©fCAD 99.1 billion, impots meanwhile, stood at roughiy cp 482 ftems making up the byl of shipments, 1607d CAD 7.1 billion trag efi, Services between the (ji - -
bilon for agricultural goog, Making Canada a significan; net But this reliance is 15 5 source of Among the hardest.fit sectors was rearhna -
xporter. However, behind thege S110nG Macro figures fies & more Vulnerability. while no Sweeping tariff 2971000, where exports of jreme -
complex and evoling trade Picture—one shapeg p, shifting ars have eruptedin 205 5 some
9eopolitical relationships, domesis inflationary pressures, ang
changing consumer behaviour oy

Speculative analyses oy
hat home and abroaq, Amidst this, 0ngoing trad~

the UK. s a historic ally ang 5 melor net food importer, pays 4

Increasingly strategic roje -

in Canada's trade diversifioarin
The United States remains the domin-

as chocolata *
anticipated,

trade, receiyino, -

BUSINESS =g

i = | | | vy
_MACHINERY & — e R
BETUPMENT ._ |

ring,
erage manufactul o
d bev ne Mol
- chinery has becor ction.
me ngine of prod
the engl it Core

than tellige :
o underpin
(oo . e has long

Itis eratlovw~capab . o o s
of the op! dapting, an systems ar S oradce by i
of analysing, & T‘ me. As we o

i {
optimising 1<% the second
into
deeper
move

work safely ¢
e fly to worl
i
i dynamic en
de, advances in AGVs navigate !
ade,
the dec
half of

adustonto ronments, rer¢

|

mid-size

(RaaS) means even "

N -a-Service oo

. g o nces without prohibit -
ics, an o

" . convergmg

re
technologies 2!

ena
hile, predictive maint

Meanwhile,

tory pressures to

ided in
gy, Sensors embed
Jratey.

ation. Al 3
business ipmpera‘”'e‘ and v\bv:g i
sure erif
with regula food is processed, pTES-“;;‘e breakdowns, mzzw A
shape how ; In this antic o
rester d, and distributed y e
e hinery, e 2o
P of cognitive mac : s e
new era ers are no longe ital Factories Take STZwV -
- actur they're g o s
. . : manuf ment
equip
| just buying
just
=1

—virtu
al twins—virt
nd Digital
ta, resilience, ar

investing in da
N

compliance.

[RICT FoNTE

26
0 EDIA PACK 20
ODANDBEVERAGE.BUSINESS M

FO



Magazine Advertising Rates and Sizes

Double Page

Page - -----
297mm Height
420mm Width

Type Area *———
277mm Height
400mm Width

Bleed
303mm Height
426mm Width

Adverts supplied as PDFs:

Adverts can be supplied as High Resolution PDF
or EPS files, making sure that all colours are set
to CMYK mode. No RGB, LAB, Pantone or special
5th colours can be used within the document. All
images and fonts must be embedded.

Please ensure when using white text on solid
backgrounds that the trapping mode is set to
KNOCKOUT. We will not take responsibility for
text dropping out if this is not done.

All pictures must be high resolution 300dpi,

and used at not more than 100% size, otherwise
quality cannot be guaranteed. Files can be sent
over as RGB jpg. Editorial can be sent as Doc, txt

FOODANDBEVERAGE.BUSINESS

or within an email.

Delivery:

Email is the preferred method of delivery for
advertising material:
studio@foodandbeverge.business. The maximum
file size we will accept via email is currently 1T0MB.
Anything larger we would recommend wetransfer.
com.

Deadlines:
Copy must be received by 20th of the preceeding
month. This will be printed on the confirmation.

ADVERTISING PROOFS WILL ONLY BE SENT
FOR PRINTED MAGAZINES.

MEDIA PACK 2026

Outside Back Cover

Inside Back Cover

Inside Front Cover

£1,7

Run Of Paper

£A 195

£1,650
50
50

£9

Full Page

Page
297mm Height
210mm Width

Type Area ——

277mm Height
190mm Width

Bleed
303mm Height
216mm Width

Half Page
Page ------
297mm Height
210mm Width

Landscape
136mm Height
190mm Width

Portrait
277mm Height
92mm Width

Discounts are available

7.
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Editorial Options

Press Releases

Print Only

- £100
Approximately 150 words & photo - £

Online Only
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ods urgently seeks government Support

to tackle the critical shortage of qualified workers i the Uk
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Agency discount

; i for £400
line and Print PR
- for £300 or 5 Onlin int PR for £700
> online Plpr;rmr‘r?:r:?h for £600 or 10 Online and Print P
10 Online

Featured Editorial
Profile Page

rvices, includes
le page editorial about you, your products or se

A single p

a photo and a logo - £600

Profile & Advertising Page

rvices, includes
i e editorial about you, your prod:::;cg(c))r se
: Slhnoqclc?:rfga logo and a Full Page advert - £1,
ap

Insight

our company
le Page Q&A of 4 or 5 questions to get to know y

A Double Pag

or products better - £750
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Online Advertsiing

Home Page Prices

Editorial Posts -
Magazine Only - £100
Photo and 150 words approximately

Online Only - £100

Photo and up to 1,300 words with
do-follow link will appear on the
homepage and the section page

Please see editorial Options for
further opportunities

PR o
mEsimEaE

FOODANDBEVERAGE.BUSINESS

Header - £1,000 month
728px x 90px

Featured Image Advert - £700 month
728px x 90px

Consumer Advert - £300 month
728px x 90px

Lower Section Advert - £300 month
728px x 90px

Sidebar lower - £300 month
300px x 250px

Sidebar - All pages (like the header) £500 month
300px x 250px

MEDIA PACK 2026
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BEVERAGE

Section / Post Page Prices

Section Header Advert - £300
per month - per section
728px x 90px

Section Sidebar advert - £300
per month - per section

This advert will appear on the
side of the category page and
also on the side bar of all posts in
that category

300px x 250px

Featured Article Prices

Feature Article Sponsor Adverts
- £500 Year

The advert will appear on that
article twice for a year
728px x 90px

FOODANDBEVERAGE.BUSINESS =+ MEDIA PACK 2026

Online advertising

m el Lifting the Lid on Caps and Clotures

HE ==

qz& Frunfanabie Cagn dod Uitduiern
=

-
wan ke

Tetharod Chinrri

T tahabih by

Canibaion

s snate: s i Dl



Newsletters

Upper advert

Newsletter Advert Prices

Header Advert - £400 per email
468px x 60px

Lower Adverts - £200 each per

email
468px x 60px

Post - +£100 on the magazine/
web option

FOODANDBEVERAGE.BUSINESS

Dedicated Newsletter
Price

We can send your own

email to our subscribers
- £500

MEDIA PACK 2026

fieetirel

.;I‘,i' i ﬁ sl T G
G B,
PR b

Join us at [FE Mamdacthuring and IFE 2

Vot B Loz [Aruroh . o oot st i 4910 £ Blandmt o
Fisal, [FFH PRy et ik I, fiton ) B0-T7 March 18
Londen

Al 8 Bt R A e AT i 3 P T
L e ™
(=

o Biandedy O Aot WAool rrac it el Sodierncd
ot the idoi praduch Sl difots B S T wintd Shakirg)

So, whal have we gol in Shone lof you

BT prondes s periesd opportuney s

o v 1 00 i b e vl

SEErers ar bavis s b ot
[ .

Fuwn pasthgrg s g
o gy i et
Lhanabacirreg s et
[ ——
o 180, RSaCE Do
(amn ld cow

b Lacin S b sl v Dmh,
T ) P Beford e rosd
w eyt i, o B Py bt

Ttz Pabsaéng: and et Sopeg Llaewes

IFE and IFE Manulactwfing afe pot of Food
Hospita@ly Weak

Foaind, [rm L bisigalakmy ot s | Lo og T Pl
Lemsvegberes foyon Cojesprn e s L0y Dgoeed nsstraten of eedak

I




Our popular Media Partnerships are a
great way to bring your Exhibition to
the wider Food and Beverage Business
audience and give your exhibitors the
chance to be seen.

As a premier platform in the food and
beverage industry, we offer a well-rounded
experience for a vast audience of engaged
professionals

Our team delivers event coverage through
exclusive promotions on the website,
newsletters and within the magazine. With
our extensive readership and engaged
audience, you will receive maximum
exposure opening up a gateway to an
audience comprising decision-makers and
influencers actively interested in the food
and beverage industry and services. This
offers a strategic advantage to position
your event at the forefront of their minds
and catalyse growth opportunities.

We even have up and coming shows on
our emails.

To learn more on how we can help
enhance the profile or your event please
contact
events@foodandbeverage.business.

Exhibitions

"

IN 2025 WE WERE REPRESENTED AT OVER 70 TRADE SHOWS, EXHIBITIONS AND SEMINARS

FOODANDBEVERAGE.BUSINESS
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Business Directory

[= TS P Y

FREE
Company Name
1 Category
Address
Phone
Website
100 Words

STANDARD - £100
Logo on Map Marker & Listing
Page
Company Name
Motto / Tag Line
5 Categories
Address
Phone
Whatsapp
Email
Website
Twitter
Facebook
LinkedIn
— Youtube
Instagram
Youtube Video

10 Images
1,000 Words

PREMIUM - £250
As STANDARD plus:

-
= P e i

On Homepage and at top of each
Category listing
R Header — £1,000 month
728px x 90px
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She’s the Director of Operations for a national food
group, and for the next 15 minutes, she is doing
one thing: reading.

She’s reading about Al, processing, manufacturing,
and supply chain innovations that will shape her
budget for the next financial year. She's reading
foodandbeverage.business

YO U R N E XT In a world of digital noise, we deliver what
marketing budgets crave: genuine, focused
engagement with the people who make the critical
c O N T RACT purchasing decisions.
‘ S |—| E |_ D ‘ N When you advertise with us, you aren't just
N buying space. You're buying:

Direct Access

Reach the C-Suite, Directors, and
Senior Managers who are actively
seeking solutions

STOP WASTING YOUR BUDGET. START REACHING BUYERS

Unrivalled Credibility

Position your brand within content that
our readers trust and rely on to make
critical business decisions.

@ ,_i,“i;..,?:%@ PRINT - ONLINE * EMAIL

x ‘“ . u iﬁ‘ foodandbeverage.business is where industry leaders engage,

ks BE%EI?H% make decisions, and open doors to new opportunities
$ BUSINE

Guaranteed Visibility

Your message placed in a premium,
uncluttered environment - whether
in print or online - ensuring the right

sales@foodandbeverage.business audience sees

foodandbeverage.business



UK & Europe: editorial-ukeurope@foodandbeverage.business
North America: editorial-northamerica@foodandbeverage.business
Europe & Rest of World: editorial-eurow@foodandbeverage.business
Sales: sales@foodandbeverage.business
Finance & Admin: accounts@foodandbeverage.business
Design: studio@foodandbeverage.business

foodandbeverage.business



